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Available in English from 20th November 2019. 
Now you can also purchase the data annex in Excel format (see overview data sheets on page no. 5 
for more information). 
 
In all regions across the globe, buses remain the most widespread public transport mode. Their 
demand goes hand in hand with several, mostly region-specific factors, including demographics, 
increasing mobility of people and environmental awareness, as well as public funding. Buses are 
comparatively to other transportation modes cheap and easy to use, since their use does not 
necessarily require the implementation of a specific infrastructure. This makes buses ideal vehicles for 
both short- and long-distance services. 
 
Based on the current developments, this Multi Client Study offers a comprehensive insight into the 
structure, volumes and development trends of the worldwide bus market. 
 
In concrete terms, the market study “BUSES – GLOBAL MARKET TRENDS” includes: 
 

− A look at the worldwide market for buses differentiated by region 
− An analysis of the relevant market data including present and future market volumes 

− Information concerning the installed fleet and future procurement potential until 2023 
− An assessment of current developments and growth drivers of the worldwide bus markets in the 

individual regions 

− An overview of regional production capacities and major bus manufacturers including an analysis 
of the market shares 

− An overview of the most important developments in the electric bus market in Europe, North 
America, Asia and other markets 

− Factsheets for the largest bus manufacturers worldwide  
 
 
SCI Verkehr is an independent consultancy company for the transportation sector with activities around 
the world. We specialise in strategic advice to the bus, railway and logistics industry. We have close 
connections to these industries, with consultants in a wide range of specialist fields. We have an 
extensive network of experts in Germany and abroad, and we specialise in market and strategy aspects 
for the mobility sector. Our activities focus on companies in the transport, bus and rail industry, logistics, 
public and private transport companies and transport and economics departments in public 
administration at federal, regional and community level. 
 
 
Your contact: 

SCI Verkehr GmbH 
Tel: +49 221 93178 20 
Fax: +49 221 93178 78 
E-mail: sales@sci.de 

mailto:sales@sci.de
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SCI Shop 
 
Create your individual analyses with our comprehensive range of studies, statistics and analyses on 
the international railway industry: www.sci.de/shop 
 
 
 
Our products related to Buses 
 

– Buses – Global Market Trends 

– Buses – Market Trends in Africa and Middle East 

– Buses – Market Trends in North- and South/Central America 

– Buses – Market Trends in Asia and Australia 

– Buses – Market Trends in the CIS 

– Buses – Market Trends in Europe 

 
More information at www.sci.de/shop 
 
 
 
Our MultiClient Studies 2019 
 

– Buses - Global Market Trends 2019 

– Control Command and Signalling - Worldwide Market Trends 2019 

– European Rail Freight Transport Market 2019 

– Electric Locomotives - Global Market Trends 2019 

– Light Rail Vehicles – Global Market Trends 2019 

– Metro Vehicles - Global Market Trends 2019 

 
More information at www.sci.de/shop  
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SCI MultiClient Studies and Market reports 

SCI Verkehr is an independent consultancy company for the mobility sector with activities around the 
world. We specialise in strategic advice to the railway and logistics industry. We have established an 
international network of professional experts. As well as the company’s headquarters in Hamburg, we 
also have branches in Cologne and Berlin. Our clients value our management consultancy services 
for practical implementation as well as our preeminent technical expertise. Our activities focus on 
companies in the transport and rail industry and in the transport operation, logistics and financial 
sectors, as well as the transport and economics departments at national, regional and municipal 
levels. 

Furthermore, SCI Verkehr is renowned all over the world as a specialist for market data concerning 
the rail industry. For several years we have been offering qualitative and quantitative trend analyses 
based on existing installed bases for individual segments of the railway industry, which are now 
available through our Shop. The fundamental idea behind the SCI Shop is to serve a variety of 
customer groups from industry, the transport and financial sectors as well as associations and 
consulting companies with valid market information and a clear overview of the development in 
individual market segments, geared towards their particular objectives and at an affordable price. 

Based on more than 2300 research, consultancy and accompanying projects within this sector and 
our extensive database system, which is independent from our projects, we are in a position to offer 
our clients an up-to-date overview of trends, evaluations, figures and facts for the worldwide railway 
market. 

SCI Verkehr specialises in global strategic consultancy for railway companies and the railway industry 
and provides analyses of the worldwide market for railway industries in a wide variety of standardized 
MultiClient Studies, Market Reports, Factsheets and Data Sheets available through the SCI Shop. 
Apart from these, many of the in-depth individual analyses have been summarised in the MultiClient 
study “Worldwide Market for Railway Industries”, a study that has been published to coincide with 
InnoTrans in September 2018. 

SCI Verkehr analyses markets from the bottom up: Based upon systematic observation of the railway 
markets, a detailed worldwide database of the installed base and projects forms the basis for in-depth 
studies of various segments of the railway industry and the most important regional focus markets. 
The project database, currently containing 3000 investment projects, is particularly valuable. We 
regularly carry out analyses of the projects’ status and progress, financial budgets and their most 
important partners. These analyses are incorporated into our forecasts. The present study on 
“Worldwide Market for Railway Industries” is our flagship product and incorporates many of these 
detailed analyses. It summarises the most important facts and developments for the coming five 
years. 
We look forward to hearing your feedback!
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1 Executive summary (excerpt)  

[…]  
 
 

 
Figure 1: Worldwide Overview: Installed fleet per region 

 
Bus fleet 
 
The stock of buses worldwide increased from 10.5 million units in 2016 to XX million in 2018. Strong 
intermodal competition reduces the necessity of a larger fleet: higher average income worldwide has 
allowed a growing number of people access to cars. Moreover, the expansion of rail systems, e.g. high-
speed network and urban rail infrastructure in China, also diminishes the transport market for bus 
services. However, a development that particularly reinforces the city bus market again comes from the 
increasing urbanisation and growing air pollution. Strengthening public infrastructure is often an 
integral part of affected cities, including an ever-growing number of cities that are announcing their 
transition to a zero-emission bus fleet. The first effects of these developments are already visible in 
2019, with 3.9% of the 10.9 million units installed worldwide were electric.  
 
In addition to intermodal competition, better utilisation of the available fleet will contribute to the 
stagnation of the overall bus fleet. As bus operators become economically more rational - either through 
privatisation or through the extended digitalisation of fleet management - fewer buses are needed to 
provide the same amount of services. 
 
In addition, articulated buses have continued to gain in importance in urban transport. This is 
contributing to reducing the costs of maintenance and operating personnel and making public 
transport more competitive. Longer buses often replace two to three city buses, reducing the need for 
fleet expansion. 
 
In regional terms, Asia is home for almost half (48%) of the world’s bus fleet. The CIS (13%) and North 
America and South and Central America also hold large bus fleets with 12% and 9% respectively. 
Africa/Middle East follows with 6% and Western Europe and Eastern Europe with 5% participation each. 
The smallest fleet operates in Australia/Pacific with around 1% of the global fleet. 
 
[…] 
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Elektric bus market developments 
 

 
Figure 2: Electric bus market development worldwide and in China 

 
The global electric bus market is expected to witness an impressive growth between 2018 and 2023. 
Despite decreasing subsidies, the Chinese bus market will still be responsible for the largest share of 
this development. Besides China, growth will be generated by India and further market developments 
by Europe and North America. Impulses will also come from South America, where a strong trend is 
emerging in particular from Chile. Other Asian countries, such as Indonesia, whose capital has major 
problems with air pollution, could also enter the market. In general, it can be assumed that the existing 
electric bus markets will continue to grow strongly in the medium term and that further markets will 
enter. However, in some regions, such as Africa and the Middle East, the widespread use of electric 
buses will be delayed, with a few exceptions such as Israel, South Africa and Egypt. 
 
[…]  
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10 The bus market in Australia/Pacific 

10.1 Market environment 

 
Figure 3: Australia/Pacific: Market overview 

 

10.1.1 Public transport systems and their operators 

Although private cars remain the primary mode of transport in the Australia/Pacific region, buses play 
a major role in metropolitan areas as well as for long-distance transport. The transport performance of 
buses grew by 1.8% p.a. between 2008 and 2018. 
 
Australia 
 
Over the last 20 years, the quality of transport planning in Australia has been generally poor. Australia 
remains one of the most car-reliant countries in the world, with private car ownership at 730 per 1,000 
inhabitants. Nonetheless, public transport in general and bus services in particular have recently gained 
greater political attention and funding. Local and federal governments have funded large-scale projects 
in urban areas to combat congestion. Loans and grants to transport operators have also been offered 
to support the transition to more energy-efficient technologies. However, due to constraints on the 
public budget, local and federal governments have scaled back key public transport pledges and 
ended several funding programmes. In a recent debate, Infrastructure Australia (IA) has called on state 
governments to privatise their public transport networks in order to cut costs.  
 
Australia’s cities vary greatly in their public transport systems. Thus, whereas Melbourne has extensive 
LRT, metro and railway infrastructure, Darwin is served only by a bus system. 
 
Australia has several BRT systems, namely Adelaide’s O-Bahn Busway, Brisbane’s South East, 
Northern and Eastern Busways, and Sydney’s T-Way and Metrobus networks. Melbourne’s SmartBus 
network has elements of BRT infrastructure bus uses relatively-few dedicated bus lanes. 
 
[…] 

Installed base

Units 2018 121,000

Market for new vehicles

Average market 2018-2023 (units p.a.) 1,600

Market development (units) 2018-2023 (p.a.) 1.5%

Average volume 2018-2023 (million EUR p.a.) 460

Volume development (EUR) 2018-2023 (p.a.) 3.9%
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Figure 4: Australia/Pacific: Transport performance by bus and coach in Australia 

 
Transdev is one of the leading private providers of urban and suburban services in Australia, operating 
buses in Darwin, Melbourne, Perth, Sydney as well as Queensland. Singapore-based ComfortDelGro 
also operates several commuter buses in Australia, with a focus on New South Wales. 
 
In addition, cities including Adelaide, Brisbane, Melbourne, Perth and Sydney, offer free city connector 
and shuttle bus services to central business districts, subsidised through parking levies, business fees 
and/or government subsidies.  
 
The country’s geographical size means that air travel is more common for long-distance trips than bus 
services. Nevertheless, there is an extensive high-quality network of intercity coach services that has 
gained in popularity with regards to energy efficiency concerns. Greyhound Australia is the largest 
provider of interstate and intercity bus services. Smaller companies offer specific lines or routes within 
states. There are also numerous coach companies geared towards tourism, offering both budget and 
luxury services. 
 
New Zealand 
 
Overall public transport use in New Zealand is very low. Buses are the most common form of public 
transport, making up the majority of trips in every city with public transport, and are often the only mode 
of public transport available. While public transport has suffered from its rather poor quality, reflected 
in its negative image, drastic measures have been adopted in recent years to improve the quality. In 
this regard, a BRT system was constructed in Auckland, the Northern Busway opened in 2008. The 
Central Connector, a bus route that opened in 2009, has also some aspects of a BRT system. A second 
BRT system, the Eastern Busway, is currently being constructed and expected to be completed in 2026. 
Auckland also provides a free City Circuit service. 
 
Urban bus services are operated by public and private companies, most of them locally based. In 
Auckland, where buses provide for around 79% of public transport trips, services are provided by 
private operators such as NZ Bus and Ritchies Transport and are coordinated by the council-controlled 
Auckland Transport. 
 
In addition, the country also has an extensive network of long-distance bus services. InterCity Group 
operates New Zealand’s largest coach network under several brands. In addition, there are numerous 
coach tour operators serving tourism. 
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10.1.2 Demand structures and regulation 

Australian bus buyers prefer European-sourced bus chassis. In recent years, however, Chinese brands 
such as Yutong have become increasingly popular. 
 
Emission standards and new energy buses 
 
Australian emission standards for heavy vehicles are based on European regulations, with acceptance 
of selected US and Japanese standards. Australian Design Rule 80/03, established by the Department 
of Infrastructure and Transport, has prescribed Euro IV or US08 standards for petrol buses and Euro V, 
US07 or JE05 for diesel buses produced since 2011. The Australian Government is currently 
considering the case for adopting Euro VI standards for heavy vehicles through the Ministerial Forum 
on Vehicle Emissions.  
 
[…] 
 
Bus procurement panels 
 
In 2012, the state of New South Wales in Australia introduced a bus procurement panel in which 
operators procuring buses are required to use a web portal to obtain prices and advise the state 
government of the type and quantity of buses they intend to buy, including the reason for their choice. 
Operators are still free to choose a vehicle not included on the list, but they will have to bear the costs 
and risks without a government subsidy. 
 
Safety Regulation 
 
Because of a relatively high number of accidents in the bus sector, there are various national as well 
as local bus safety regulations in place in Australia. In Victoria, the Bus Safety Act provides a modern 
best practice regulatory framework designed to assist in maintaining and improving the Victorian bus 
industry's good safety record. In addition, the Bus Safety Regulations are in place, covering e.g. 
accreditation, inspection and incident reporting matters. 

10.2 Market volumes and outlook 

10.2.1 Installed fleet 

In total, Australia/Pacific reported a fleet of around XXX buses and coaches in 2018. Within this region, 
around 81% of the fleet can be found in Australia. 
 

 
Figure 5: Australia/Pacific: Installed fleet per country 

 
[…]  

Australia/Pacific: Installed fleet per country 2018 [thousand units]

Source: National Statistical Offices
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10.2.2 Outlook 

In the long-term, SCI Verkehr expects a recovery of the bus market in Australia/Pacific. Sales could 
reach almost XXXunits per year by 2023, with an average growth rate of 1.5% p.a. This is mostly due 
to replacements of older buses as well as the enlargement of metropolitan fleets. In the short term, 
however, a slight collapse in the figures is to be expected, as major infrastructure projects are only due 
in the next few years. 
 
The market volume is expected to grow at 3.9% p.a. (including price development) between 2018 and 
2023, reaching nearly EUR XXX million. Qualitative improvements in fleet acquisition will be only 
marginally observable, since the Australian government has withdrawn many of its incentives for buses 
with alternative-energy motors. 
 

 
Figure 6: Australia/Pacific: Market development in units 

 

 
Figure 7: Australia/Pacific: Market development in EUR 
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The market development is influenced by the following drivers: 
 

Drivers Brief description Relevance 
5-year 
trend 

Investment funds 

Operators in this region are in charge of purchasing new buses. 
Buses to be used in public transport services are often funded by 

the regional governments and the councils.  
 ➔ 

Environment and 
sustainability 

The bus fleet in the Australia/Pacific region predominantly 
operates on diesel fuel. In Australia, the CNG bus market has 
certain importance in metropolitan areas. CNG fleets can be found 
in most Australian capital cities, with Sydney, Perth and Brisbane 

leading the way.  

Diesel-electric hybrid buses are not widespread in the region. The 
Australian government has cancelled incentives for clean 
technology and emissions reduction. However, following the 

global trend, first pilot projects have recently been launched. 

 ➔ 

New development and 
upgrade of infrastructure 

Infrastructure is already suitable in most parts of the region. BRT 
systems exist but do not play a significant role for bus purchases.  ➔ 

Fleet structure 
Major fleet renovations are not expected for Australia/Pacific in the 
medium term. Ongoing fleet replacement, however, will remain an 
important source of demand for new vehicles. 

 ➔ 

Transport demand 

Demand for bus transport has been growing over the last few 
years, but only at a limited rate. As mature markets, Australia and 
New Zealand are not expected to experience high growth in the 
use of public transport.  

  

Relevance for procurements:  = very high,  = high,  = medium,  = low,  = none 

5-year trend:  = strongly increasing,  = increasing, ➔ = constant,  = decreasing  =strongly decreasing 

© SCI Verkehr GmbH 

 
[…] 
 
10.2.3 Market shares 

The Australian bus market was dominated by European manufacturers. The market leader is Volvo with 
a participation of XX%. Scania has significantly increased its market share and is currently at XX%, very 
close to Volvo. Other manufacturers with significant sales numbers are Yutong, MAN and BCI. 
 

 
Figure 10: Australia/Pacific: market share per manufacturer  

Australia/Pacific: Market share per manufacturer 2016-2018 [units, %]

Source: Estimation SCI Verkehr
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13 The Electric Bus Market in North America 

 

Figure 8: North America: Electric bus market overview 

13.1 Market environment 

USA 
 
Currently, there is no industrial policy on the federal level in the United States for electric buses. The 
only state that has clearly positioned itself is California. The state, which already has the largest electric 
bus fleet in the US, has announced that all new buses are required to be zero-emission starting in 2029 
and that all buses in the state are to be fully electric by 2040. It is the target of the Innovative Clean 
Transit rule, enforced by California`s Air Resources Board (CARB).   
 
The Innovative Clean Transit regulation is part of the state-wide effort to reduce emission from the 
transport sector. The 200 public transit agencies in California play a substantially role in the transitioning 
process of the fleet to zero-emission alternatives. Eight of the ten largest agencies are already operating 
zero-emission vehicles, not only electric but also hydrogen fuel cell buses. 
 
[…] 
 
Canada 
 
Although Canada is home to leading electric bus manufacturers such as Now Bus and New Flyer, the 
country itself is slow to adopt the electric transport vehicles.  
 
Recently however, governments at all levels began to understand the opportunity electric buses offer 
and more and more cities across Canada are setting targets to substantially cut emissions in the next 
decades. Vancouver for example is part of the C40 Cities, that declared to only purchase zero-emission 
vehicles, including city buses after 2025. Montreal plans to transition to zero-emission transit by 2040 
and Quebec has mandated municipal agencies to buy only e-buses after 2025. While Edmonton’s 
transit agency recently launched an ambitious campaign to transform its own fleet by purchasing 
exclusively electric buses beginning in 2020, the Toronto Transit commission aims for a 100% zero-
emission fleet by 2040.  
 
[…] 
  

Installed base

Units 2018 370

Market for new vehicles

Market development (units) 2018-2023 (p.a.) 74.3%

Volume development (EUR) 2018-2023 (p.a.) 70.6%

Boom/strong growth small growth stagnation clear declinesmall decrease
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City Total fleet Target e-only purchase Target 100% e-fleet 

Montreal XX XX XX 

Quebec XX XX XX 

Edmonton XX XX XX 

Toronto XX XX XX 

© SCI Verkehr GmbH 

Figure 9: Transition plans for all electric bus fleets in Canadian cities 

 
Mexico 
 
Mexico has been intensively discussing the implementation of electric buses in recent years. Initial 
political targets have been announced and first tenders have been released. Mexico City is currently 
leading the discussion by developing a long-term policy and is planning to pilot buses on certain routes 
when the research has been completed. In accordance with the C40 fossil-fuel-free street declaration 
endorsed by 12 mayors, among others from Paris, London and Mexico City, the city aims to transition 
from fossil fuel buses by procuring only zero-emission buses from 2025. 
 
Nevertheless, despite the very prominent discussion about a rapid introduction of alternative buses, 
there exists still no regular electric bus fleet in Mexico.  
 
[…] 
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13.2 Electric Bus Market 

13.2.1 Installed Fleet 

In 2018, the installed fleet in the United States consisted of around XX units. This represents only a very 
small share of the total fleet of less than XX%. However, the average growth of the electric fleet since 
2014 is more than XX% per year. 
 
[..] 
 

 

Figure 10: Development of the US electric bus fleet 
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13.2.2 Market Volume and Outlook 

USA  
 
In 2018 around XX new units were added to the still relatively small existing fleet of electric buses, which 
to date has consisted solely of the US American fleet. With now around XX active units the electric bus 
market accounts for less than XX% of the total North American fleet.  
 
SCI Verkehr expects the US electric bus market to grow strongly in the medium term. Between 2018 
and 2023 the market will experience growth of XX% p.a., which is even above the high growth rate of 
XX% p.a. that occurred between 2013 and 2018. It can be assumed that the US electric bus market will 
grow significantly in fleet size, especially in the coming years. With an average growth of XX% per year 
the volume will increase slightly slower than the electric bus units. This is due to the expected increase 
of electric school buses.  
 
[…] 
 

 

Figure 11: USA: Electric bus market development in units  

 

 

Figure 12: USA: Electric market development in EUR 
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Canada 
 
Several Canadian cities have announced the procurement electric buses from 2019 onwards. Toronto 
Transit Commission (TTC) for example ordered 60 electric buses. When receiving them in 2019, the 
city will than have one of the largest fleets in North America. The units will be delivered by three different 
companies, namely New Flyer, Proterra and BYD. BYD buses are produced in the assembly plant in 
Canada, which opened in 2019. Overall, TTC is planning to by over XX electric busses until 2027. The 
city will not acquire any diesel or hybrid buses after 2024. All vehicles will be long range, charged at a 
depot overnight and between shifts.  
   
[…] 
 
Mexico 
 
According to Mexico City’s plans the Mexican bus market will grow strongly in the medium term. 
However, it is very unlikely that the target of having converted XX% of the fleet of Mexico City to electric 
buses by 2020 will be met, as no electric bus was in regular operation in 2018. A first step has been 
made by the government in ordering XX electric buses from the Chinese manufacturer BYD. In general, 
it can nevertheless be assumed that the funding programs will contribute to a considerable growth in 
the forecast period.  
 
The market development is influenced by the following drivers: 
 

Drivers Brief description Relevance 5-year trend 

Environment and 
sustainability 

Unlike in Europe, there are no overriding goals to reduce GHG. 
The efforts are based in particular on individual states or cities [..]   

Subsidies and scalability 

In the USA there are various possibilities to finance electric buses 
through subsidies. Most of the existing electric bus fleets were 

procured in this way.  [...] 
 ➔ 

Lower total costs of 
ownership (TCO): 

In certain configurations electric buses have lower total cost of 
ownership than comparable diesel or CNG buses. […]   

Investment costs and 
vehicle prices 

Although TCO of electric buses can be lower than that of a diesel 
bus, the TCO is still not always the main criterion for 
municipalities when making a purchase decision. […] 

  

Electricity distribution 
and prices 

Grid reinforcements are often needed to support bus charging 
and may lead to increasing electricity rates as demand grows. 
[...] 

  

Vehicle flexibility and 
secondary market 

Electric buses are less flexible than diesel buses due to their 
lower autonomy and dependency on charging infrastructure. […]   

Transport demand 
The demand for public transport differs throughout North 
America. […]    

Industrial policy 
considerations 

Governments may see an opportunity to build a domestic 
industry around the electrification of transport. […]   

Relevance for procurements:  = very high,  = high,  = medium,  = low,  = none 

5-year trend:  = strongly increasing,  = increasing, ➔ = constant,  = decreasing  =strongly decreasing 

© SCI Verkehr GmbH 

Figure 13: Drivers of the North American electric bus market development 

13.3 Competition and Market Shares 

In 2018, the U.S. American market for electric buses was led by three manufacturers, one of which 
stood out for its market share. Proterra accounted for XX% of the total market, followed by BYD Motors 
(XX%) and New Flyer of America (XX%). 
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[…] 
 

 

Figure 14: USA: Electric bus market share per manufacturer  

  

USA: Market share per manufacturer 2018 [units, %]
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ANNEX 
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2 Top Manufacturers Worldwide – Factsheets 

Manufacturer in alphabetical order Country Region 

Anhui Ankai Automobile Company China Asia 

Ashok Leyland India Asia 

Daimler AG Germany Western Europe 

GAZ OAO Russia Eastern Europe 

Gillig Corporation USA Northern America 

Hino Motors Japan Asia 

Hyundai Motor Company South Korea Asia 

Isuzu Motors Japan Asia 

Irisbus Iveco  France Western Europe 

MAN Truck & Bus Germany Western Europe 

Marcopolo Brazil Southern America 

Scania AB Sweden Western Europe 

Solaris Bus & Coach S.A. Poland Eastern Europe 

Tata Motors India Asia 

Volvo Bus Corporation Sweden Western Europe 

Xiamen Golden Dragon Bus Co. China Asia 

Xiamen King Long United Automotive Industry China Asia 

Zhengzhou Yutong Bus Co., Ltd. China Asia 

© SCI Verkehr GmbH 

 



Extract from the study 

 

 

© SCI Verkehr GmbH • www.sci.de • Buses – Global Market Trends      25 
 

3 Marcopolo S.A.  

Marcopolo S.A. 

Overview 

Headquarter 

 

Caxias do Sul, Rio Grande do Sul, 
Brasilien 

 

http://www.marcopolo.com.br/website/20
11/marcopolo_sa/en/ 

 

Tel.: +55 (54) 2101-4000 

 

 

 

Shareholder 

 

Mayor subsidiaries and affiliates 

– MVC 

– Moneo 

– Volgren 

Units sold (2018) 16,103 

Year Employees 
Revenue 

(EUR mn) 

Operating Profit 

(EUR mn) 
Margin 

2018 19,743 92 42 4.6% 

Company development 

Company history 

In 1949, the company Nicola & Cia started building wooden bus bodies on truck chassis in Caxias do Sul (Brazil). A few 
years later the first metal bodies were turned out, and by 1959 some 600 bodies had been delivered to Brazilian operators. In 

1961, the first export took place, to Uruguay. In 1968, at the São Paulo Motor Car Show, the ‘Marcopolo’ model was 
presented. The success of the model was such that the company became known as Marcopolo. In 1971, the name was 
officially changed to ‘Marcopolo S.A. Carrocerias e Ônibus’. The name was shortened to ‘Marcopolo S.A.’ in 1992.  

 

In 1970 Marcopolo acquired local bus body builder Carrocerias Eliziãrio, from Porto Alegre, and in 1977 Nimbus from Caxias 

do Sul. Export of CKD units for local assembly began during this decade to Venezuela, Ecuador, Chile, Peru and Ghana. 
Marcopolo actively pursued a worldwide expansion policy, and exports became more and more important during the 1990s. 
The company entered the US market in 1988 with microbuses. In 1991, a factory was opened in Coimbra (Portugal) under 

the name Marcopolo Indústria de Carrocerias, which specialised in the production of coaches for Europe (mainly Portugal 
but also the Netherlands and the UK). The following year it signed a contract with Dina Autobuses of Mexico to supply bus 
bodies and technology. In 1998, a factory was opened in Río Cuarto (Argentina). In the same period, increased export to 

South Africa led to the establishment of a location in Pietersburg (South Africa). 

 

Development of turnover and EBIT 
(FY ending Dec)

Source: Marcopolo S.A.
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In 2000, Mercedes-Benz México took a minority share in Marcopolo's Mexican subsidiary, which had opened a production 
line in the city of Aguascalientes the previous year. This facility moved to Mercedes-Benz's chassis plant in García. A similar 

arrangement was made in 2000 to produce urban buses on Scania chassis in Pietersburg (South Africa) and on Volvo 
chassis in Bogotá (Colombia). Marcopolo buses and coaches can be found all over South and Central America, with the 
Viaggio being especially popular as a long-distance coach.  

 

In 2008, Marcopolo acquired 33% of the Chilean bus manufacturer Metalpar’s operations in Loma Hermosa, Argentina. It 

acquired a further 7% in 2010 and 10% in 2011, bringing its total investment to 50%. In February 2012, Marcopolo acquired a 
75% stake in the Australian bus body manufacturer Volgren, with the option to purchase the remaining 25% after three years. 
Volgren is the largest bus body manufacturer in Australia, with a market share of over 40%. 

 

Currently, Marcopolo S. A. produces buses and coaches under four brands: 

– Marcopolo 

– Ciferal 
Founded in 1955 by an Austrian who emigrated to Brazil as body bus builder. In 2001, Ciferal was fully acquired by 
Marcopolo S.A. Since 2003, the facility has exclusively produced urban buses. Currently, the company has facilities of 

193 000m², including a construction area of 71,000 m² and the capacity to produce 3,700 vehicles per year. 

– Volare 
Launched in 1998, Volare produces complete minibuses (chassis and body), including speciality vehicles such as school 

buses and ambulances, with a capacity of 7,500 units per year. A new facility in Brazil is expected to open in the second 
half of 2013, with additional capacity of 1,000 units per year. 

– Volgren 

In February 2012, Marcopolo acquired a 75% stake in the Australian bus body manufacturer Volgren, with the option to 
purchase the remaining 25% after three years. Volgren is the largest bus body manufacturer in Australia, with market share 
of over 40%. 

 

In 2019, the Marcopolo Group announced the establishment of Marcopolo Rail, the Group's rolling stock manufacturer. 
Today, the company is the leader in the Brazilian market in the bus segment and is positioned among the largest 
manufacturers in the world. With manufacturing facilities on five continents, the vehicles produced by Marcopolo run on the 

roads of more than one hundred countries. 

 

Company strategy 

Although Marcopolo has substantial international reach, the Brazilian market continues to account for around two-thirds of 
the company’s revenues. The company expects demand for buses in the Brazilian market to remain strong in the coming 
years.  

Marcopolo’s operations with Tata in India represent its most significant international activity, while the recent purchase of 

Volgren will allow Marcopolo to better target the South-East Asian market. In addition to its own plant manufacturing 
components in China, Marcopolo has a stake in several key parts manufacturers: 40% in SPHEROS (ventilation and air 
conditioning), 30% in WSUL (foam for seats), and 26% in MVC (plastic components). It also has full control of Banco Moneo, 

established to provide financing for Marcopolo’s activities.  

 

Current results 

In 2Q/2019, Marcopolo's Total Production reached XXX units, an increase of 4.8% compared to 2Q/2018. The company’s net 
revenue amounted to EUR XXX million, a 4.6 % growth compared to 2Q/2018. Net Profit reached EUR XX million, with an 
8.0% margin. 

 

Product Portfolio 

Brands for buses 

– Marcopolo 

– Ciferal 

– Volare 

– Volgren 

Market Segments 

– City buses 

– BRT buses 

– Interurban buses 

– Coaches 

– Minibuses (incl. chassis) 

Drive technologies 
– Diesel 

– CNG 
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SCI Verkehr GmbH is an independent, medium-sized consultancy company focusing on strategic 
issues in the international railway, infrastructure and logistics industries. Since 1994 we have been 
assisting our business partners in optimising their processes and evaluating their assets. We help 
our clients to analyse their markets, their structures, dynamics and trends and to develop 
sustainable and tailor-made future strategies. 
 
 
 
 
 
 
 
 
 

 
Hamburg Office 
SCI Verkehr GmbH 
Head Office 
Schanzenstraße 117 
20357 Hamburg 
Phone: +49 (40) 5071970 
hamburg@sci.de  

Berlin Office 
SCI Verkehr GmbH 
Wilhelmine-Gemberg-Weg 6 
Entrance I 
10179 Berlin 
Phone: +49 (30) 2844540 
berlin@sci.de  

Cologne Office 
SCI Verkehr GmbH 
Vor den Siebenburgen 2 
50676 Cologne 
Phone: +49 (221) 931780 
koeln@sci.de  
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